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BruhatSoma,a12-year-oldIndian-
Americanseventh-gradestudentfrom
Florida,haswontheScrippsNational
SpellingBeeafterhespelt29words
correctlyinthetiebreaker,maintaining
thedominanceofthechildrenfromthe
smallethniccommunityinthe
prestigiouscompetition.Bruhat
emergedvictoriousintheScripps
NationalSpellingBeeonThursday,
earningmorethan$50,000incashand
otherprizes.Thisyear’scontestcame
downtoatiebreakerinwhichBruhat
spelt29wordscorrectlyin90seconds,
beatingFaizanZaki,whomanagedto
correctlyspell20wordsinthelightning

round.Hischampionshipwordwas
“abseil”,whichisdefinedas“descentin
mountaineeringbymeansofarope
loopedoveraprojectionabove.”
Organiserscallingforaspell-offto
determineawinnerfollowing14rounds
overthreedaysatthenational
championships.

Bruhatwentfirstinthetiebreaker,
andafterhegotthrough30words,it
appearedhewouldbeimpossibletobeat.
Faizan’spacewasmoreunevenatthe
outset.Heattempted25wordsbut
flubbedfourofthem.“BruhatSomarules
theword!TheChampionofthe2024
ScrippsNationalSpellingBee!Theboy
withtheunbelievablememorydoesn’t
missawordallweekandtakeshomethe
ScrippsCup!”theorganiserssaid.

SAMSUNG LEADS
GEN-AI SMARTPHONE
MARKET IN Q1
Samsungdominatedtheglobal
generativeAI-capablesmartphone
marketintheJan-Marchquarterof
2024,reportedmarkettracker
CounterpointResearch.Accordingtothe
report,all threemodelsinthe
Samsung’sGalaxyS24seriessecuredtop
threespotsinthetoptenlistofbest-
sellingsmartphoneswithgenerativeAI
capabilitiesinthesaidquarter.

Now, you can edit
sentmessages
on Android
GooglehasannouncedaMayfeature
dropforAndroidthatbringsseveral
newfeatures, includinganewoption
initsMessagesapptoletuserseditsent
messages.Withit,Android
smartphoneuserswillnowbeableto
editsentmessageswithinGoogle
Messagesapp.Thefeatureworkswith
RichCommunicationServices(RCS)
messagesandallowseditingupto15
minutesafteramessageissent.

Instagram
enhances Notes
with new features
Meta-ownedsocialmediaplatform
Instagramhasenhancedthe“Notes”
featureswithsupportforlikes,
mentions,andtheabilitytopost
promptsforotherstorespond.
Essentially, Instagramnowallows
userstolikenotes,mentionother
peopleusing@handlesintheirnotes,
andusepromptstoinitiateadirect
conversationwithinnotes.
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I n the middle of the first
Covid-19 lockdown in
2020, Shailesh Chandra,

who had recently taken the
reins of the passenger vehicle
arm of Tata Motors after find-
ing success with the electric
vehicle (EV) business, set out
tomeetthecompany’sdealers.

“Inmyfirstmeetingwith
them,Iwasliterallyragged,”
remembersChandra,the
managingdirectorofTata
MotorsPassengerVehicles
andTataPassengerElectric
Mobility.Hefoundthatonly
30percentofthedealerships
weremakingmoneyatthat
time.“Thenwhywerethe
remaining70percentsticking
around?”hewondered,
althoughheknewtheanswer.
“Thefundamentalswereright
—wehadastrongnetworkof
loyaldealers,customers,and
greatproducts,”saysChandra.

So,hecreatedalistof52
issuesthatplaguedthe
network.TataMotorsdialled
upitsadcampaignwithsome
cheekycommercials,andin
August2020, increasedthe
priceof itsmodelsby~12,000,
passingonthebenefit to the
dealerswhowereexempted
fromparticipating in
consumerschemes.

Soon,dealer incomes
wentupbyalmost50per
cent.Chandrahadwon
onebattle.

Thenexthurdlewasto
rampupproductionand
ensuretheavailabilityof
components.Thiswasright
beforethesemiconductor
crisishit theworld.Chandra
got theball rollingwithsome
out-of-the-boxideas. Then
hewenttothechairman,N
Chandrasekaran,withaplan
toenhancecapacities .

Sittingat themulti-
cuisinerestaurantTiqriatTaj
Santacruz,Mumbai,Chandra
sayshandlingtheEV

businessgavehimthemuch-
neededagilityandastartup
mindset thatpromptedhim
toexperiment.Hisofficehas
chosenthevenue,anopen-
air restaurantofferingan
eclecticmixofworldcuisines
andtraditional favourites.

Asmalleater,Chandra
hardlynibblesontheavant-
gardetakeonpanipuri that
thehostessencouragesusto
try. I takeabite,andasipof
thetamarindwaterservedin
ashotglass.

Chandra (51),who
graduated inmechanical
engineering fromthe
Indian Instituteof
Technology (BanarasHindu
University)Varanasi after
schooling inJamshedpur,
Jharkhand, continuesdown
memory lane.

Evenasachild,hewas
enamouredbycars.Hiscivil
engineer fatherencouraged
himto joinTelco(Tata
EngineeringandLocomotive
Company)asagraduate
engineer trainee inthemid-
1990s.Jamshedpur lifecan
beaddictive,hereminisces,
andsayshewasquite
reluctant tomoveout.After
anMBAfromSPJain
InstituteofManagementand
Research,whichthe

companysponsors for
deservingcandidates, the
instituterecommendedTata
MotorsconsiderChandrafor
arole incorporate functions.

AmeetingwiththenTata
MotorsMD,RaviKant, in2008
changedthecourseofhis
career.Kantwaslookingfor
someonewithgoodexecution
capabilities.Chandrawould
workcloselywithhimon
JaguarLandRover,theBritish
luxuryvehiclemakerthat
TataMotorshadrecently
acquired.Lessonslearntfrom
JLR’sturnaroundcamehandy
inrevivingthebleeding
passengervehiclearmofTata
MotorsandkickstartinganEV
businessasanindustry
pioneer.

“WhileintheUK,we
realisedthatJLRhadallthe
fundamentalsright:strong
brand,products,quality,
customers,anddealers,”
Chandrasays,diggingintothe
fishkebabsthathavejustbeen
served.“Financialdiscipline
wasthekeyfocusofthe
transformation.”

Chandra isn’tabig fanof
eatingoutat fancyfive-star
restaurants. “Thereare
plentyofnice joints,andif
nothing,weorder in,”hesays,
addingthatheoccasionally
cooksonThursdays,whenhe
isvegetarian,andSundays,
whenhemakesdosas.

Chandraservedafew
yearsatTataSonsbefore
goingonaFulbright
scholarshipwherehis
researchignitedhis interest
invehicleelectrification.He
rejoinedTataMotorsashead
ofstrategywhenGuenterKarl
Butschek, thenCEO,was
workingonhis long-term
platformstrategy.

Iaskhimaboutthe
debatearoundEVsversus
hybridcars.

“Frankly,TataMotorshas

nodilemmaaroundwhich
technologyto invest in.We
havetowatchfor the long-
termmegatrendssincethere
willbemanyintermittent
confusionsanddistractions.
Thebiggestmegatrendisnet
carbonzero,”hesays
emphatically.

Pressurewillkeep
buildingoncompanies from
investors tosignupfornet
carbonzerotargets,hefeels.
TaMohasalreadydoneso.“If

wegravitate toanyother
powertrain, thisaccelerated
journeywill slowdown,”he
says.“Fiveyearsback,when
wewereenteringtheEV
space,weknewthatCAFE
norms(CorporateAverage
FuelEconomy)wouldhitus.”
Nowthat theyhave,every
companyisdesperate,he
adds.“TataMotorshas
significantheadroomof25
gmperkmofCO2emissions.”

Hiscompany,hesays,will

keepinvestingheavily inEVs
soastohavethefullportfolio.
“Therewillbepressurefor
other technologies.Weare
drivingCNGaswell;andare
bringinggasolinedirect
injectionengines, too,”he
elaborates.

Chandrafeels theuniverse
of internalcombustion
engines (ICEs)willencounter
increasingpressureto
developtechnologies that
reduceemissions.Some
companieswillofferhybrids,
someCNG,but techcostswill
continuetoriseascarmakers
trytocomplywithemissi
onnorms.

So, ifahybrid isneededin
theinterim,canTaMobring
it in?

“Hybridtechisa
commoditytoday–Icanget
it fromanywhere,”hesays.
“Wehaveitourselves;we
havedonehybridbuses.
Tech-wise, Iamready,but
whyputeffort into
somethingwhichisonly
interim?Ishouldfocuson
themegatrend.”

Solarchargingisa
lever tomakeEVs
mainstream,
believestheman
whostartedIndia’s
EVjourneyby

biddingfor the
EnergyEfficiency

ServicesLtd(EESL)
vehicleprocurementtender
around2017-18.Withthe
PMSuryodayYojana,
therearesignificant
subsidies to incentivise
solarrooftop
installation.

Around25percent
of theover100,000TaMo

EVcustomershaveasolar
rooftop.“Wecanproposeto
themtoalsoaddsolar
rooftopsat theirhouses,”
Chandrasays.“Ifwecantake
thisupto50percentofour
customers inthenext twoto
threeyears,almost60-65per
centof theEVchargingwould
bethroughrenewable
energy.”TaMohasstarted
creatingvideostoraise
awarenessaroundthis.New
carsalescouldalsobe
packagedwithsolarrooftop
options,whereverpossible.

While theearlyEV

adoptersarewillingtotake
therisk, themainstream
buyerhastwoproblems:
charginginfrastructureand
residualvalue.TaMois
workingonresolvingboth.

Theconversationpauses
aswefinishourstarters.
Chandrasuggestswegofor
thebuffetspread.

Hequicklyputssomerice,
chickengravy,andsaladon
hisplate.Thebuffetoffers
AsianandIndiancuisines
alongwithanarrayofcold
cuts,cheese,andsalads. I
followChandra,andgofor
riceandproteins, too.

Aswereturntoourtable,
Chandrasaysheis fondof
IndianfoodandKishore
Kumarsongs.Agraduate in
tabla,hesays,“Itwasnot the
instrumentofmychoice
then,but Ihavedevelopeda
knackfor learningnew
instruments likethemouth
organ,andhavealsogrown
fondofkaraoke,”hesmiles.

Onceacricketer,Chandra
has,however,notbeenable
to followthe latest seasonof
the IndianPremierLeague
(IPL). “Iwillbe there for the
finals though,”hesays,
regrettinghavingnotplayed
cricket inover 10years.

So,whatare thenext
pillarsofgrowthnowthat
TataMotors is the third-
largestcarmaker in the
country? In fact, itwas theNo

2player inH2FY24,beating
HyundaiMotor Indiawitha
14.3percentVahan
registrationmarket share,
beforeHyundai regained
thespot.

Chandrasaysmuchofhis
timewillbe investedin
zeroinginonthe ‘bright
spots’ inIndia’spassenger
vehiclemarket,whichis
slatedtotouch7-8million
inannualsales inthenext
fewyears.

Moreover,hewants to
bringmoredifferentiated
EVs,andconvert the
mainstreamcarbuyer to
electric.WiththeEVportfolio
(withthe likesofAvinya
comingup),Chandrafeels
theycancompeteglobally.

“IntheICEworld,ourcars
laggedintermsof
compliancetoemission
norms.But inEVs,weareat
par.Wealsohavegreat tech,
andwecancompetewiththe
best intheworld,”hesays.He
hasneverdrivenanything
butTatacars, startingwith
theIndica.Nowhis fleet
includesaNexonEVand
aSafari.

WillTesla’sentryeat into
hismarketshare?More
competitionmeansmore
spendingonmarketing,on
creatingabuzz,more
awareness,hesays.
“Competitioniswelcome,”he
signsoff.
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Charging ahead

“FRANKLY,TATA
MOTORSHASNO
DILEMMAAROUND
WHICHTECHNOLOGY
TOINVEST IN.WEHAVE
TOWATCHFORTHE
LONG-TERMMEGA
TRENDSSINCETHERE
WILLBEMANY
INTERMITTENT
CONFUSIONSAND
DISTRACTIONS”

ChandratellsSOHINIDASwhyheisdeterminedtofocuson
netcarbonzeroratherthanlosetracktodistractions
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Mayseese2W
sales revvingup
SURAJEET DAS GUPTA
NewDelhi,31May

Electric two wheeler registrations have
recovered in just a month from the
adverse impact of the subsidy reduction
fromApril 1 andare rising again.

Led by Ola Electric, overall electric
two wheeler sales have gone up by
around 12 per cent in May over the pre-
viousmonthwhenregistrationsdropped
to their lowest in the calendar year to 63,
435 vehicles.

In March-end, the government
launched the Electric
Mobility Promotion
Scheme (EMPS) for a
periodofonly fourmonths
— replacing the FAME 2
subsidy scheme — but
capped the subsidy toonly
~10,000 per vehicle which
is half of what was offered
under the previous scheme. As a result,
most companies were impelled to
increase the prices of their vehicles
between ~5,000-10,000 and this
impactedoverall sales inApril.

Ola Electric continues to be ahead of
its competitors. In two consecutive
months {AprilandMay}, ithaswonmore
than half of the total market share with
registrations hitting 35,557 vehicles in
May.

The company has been pushing vol-
umes ahead of its IPO which is awaiting
clearance by Sebi. In May, Ola Electric
also starteddeliveryof its volumemodel

OlaS1Xwhich isbeingofferedat~69,999
ex-show room, an offer that has helped
itmaintain its numbers.

Eventheother topplayers -TVS,Bajaj
Auto and Ather - have all seen an uptick
intheir registrations inMayover thepre-
vious month and collectively (including
Ola) control over 90 per cent of themar-
ket. For example, TVS, after faltering in
April, sawitsregistrationsgoupbyasub-
stantial 44 per cent to reach 11, 195
vehicles inMayoverApril.

Even Ather Energy, despite the fact
that delivery of its much-anticipated

familyelectric scooterwill start
only in June, has seen its regis-
trations go up by 39 per cent in
Maymonth-on-month.

But electric vehicle com-
panies say they are poised for
evenbetter things.

They expect the industry to
hit over 1 lakh registrations a

monthfromthefestivalseason,provided
the EMPS is extended beyond the four
months.

“IfEMPSisextended,wewill seeabig
kickoff in the festive seasonas therewill
bemoremodels in themarket to choose
fromandacertainstability forcustomers
about price,” said a senior executive of a
leading scooter maker. “We reckon the
industry will hit 1 lakh plus month-on-
month and should hit 1.3-1.4 million by
the endof the financial year.”

But if the EMPS is not extended, he
added, volumeswould not growbeyond
the 70,000-80,000 plus vehicles range.

LedbyOla Electric,
overall electric
twowheeler sales
havegoneupby
around 12per cent
inMayover the
previousmonth


